
VIEW IN BROWSER 

IPW 

Ou, urr.ce, dlu, ·   will I  cil l<1 r s r, UI" co, L>ur ' Pcil k, 
She r i dan and T etrn Countie s participated in th e 

2024 IPWheld in Los Angeles, CA. IPW brings i n
approximately 5,0JO inte r national buye r s,  .S. 
DMOs and destinations, and inte rnat ional media 
memb e rs to learn about the U.S.A. and e cwte 
t us i ness. Wyoming had 100 appoirtments du r ing
n,ee day; on th e show floor, allo'Mng ou r c,ffice 
and ou r partners to showcase varic,us happenings, 
att r a ctions and dest i nations around th e state to 
ietPm tirn I h11yers 

It was all hands on de ck for the Global Partnershias team, leading up to and ex e cutrl g a suc,:essful
Inte r national Roundup IIRUl in Ap r

i l. IRU rntate s arnund th e stat e s of The ( r eat Amer i
ca n Wast and. this 

year, Wyoming, along Wth th e has t city of Caspef. welrnrred par tr ers frorr ar ound the region as well as 

more than 40 internaticnal buyers . With more than 25 Wyoming partn e rs in att e ndance, WyJming le  its 
ma r k on the 1mernat1onal buyers and dW a gre a, Job showcas i ng e,erythlng th e cowboy sta:e has to offer.
Between th e pr e- and pJs t -FAM, ev e ning Gala. and various rnordir,ation tasks, each membe of the tea m 
was instrum e ntal to the eve nt. 

IRU Pre Fam 

Th e IRU p,·e-forniliarizat on tour ncluded a gr oup 
of elsht particl ants fm'l'l No r way, Fr anco. 
Austtalia, Be nel ux, th e USA and Italy. This tour
took them to Denve r, Cheyenn e , La ramie, 
Sarato:ia ,ind Ca sper , providing an immer,ive 
e xperience intc, the r egion's highlights.Guid i ng th e 

journ e 1 with expertis e ond e nthusiasm wer e 

Sarah and Amy, ensu r ing that potticipams gain e d 
inv luobl e lnoi hto and , d   omooth ttip. 

IRU Pos, Fam 

Th e IRU post-lami iarlzatio, tour boa sted a gr oup 
d 20 pa rticipants f r om N w a y, Fr.nee, Aust r a l I , 
New Ze aland, Be nelux, Ital 1, th e Urit e d Kingdom 
and Ge rmany. This journel' led th e m through 
Ca spe r , Buffa lo, She r i dan, '.,,eybull. Cody and 
The r mopol

i s, all v,hil e t r aveling via motor coach. 
Jomes and Ji m, se asoned guide, with ext e nsive 

knowl e dge of the ·eg
i on, acrnmpanied th e group, 

ensuring, scam loo,  nd lnfo r m l iv" o pctionco 
fo r all participants. 

WESTO Opens the Door for Ideas and Collaboration with Other State Tourism 
Agencies 

WOT employee; Amy Larsen, Industry Relations Manager ;nd Glenn Gar dner, Strategic Partnerships 
Manal!er, recently traveled to Seattle, W.shlngton, to anend WESTO. The event Included rep,esentatives 
from s eral states. lncludlnl! Cclo r ado, Utah, Arl:ona, Washington, Oregon. New Mexico an:l Nevada. 
Attendees engaged In profession al d el pment networks (PDNs), providing an excellent opportunl I to 
coMe<t with P • • "  from other ,:oteo, Within the,e PON,, portlclpont, ,hor•d ,ucc . .  , ,10,1e, from vo,lou, 
programs. offered valuable advice, and discussed challenges affecting each state. fcsterlnl! a collaborative 
envl,onment fc.r mutua learning and grcwth, Participants quickly teCOl!nlzed that many Issues affectjnl! 
thei r Individual states were also Impacting other western states, Understandlnl! how each sme addresses 
these challenges Is lnvauable fo r WOT, not only to brlnl! Insights b.ck to our office but also 10 support our 
partnor• statowldo. Tho tourl,m Industry thrl\/QS on strong rolatlor,hlps and partnoc,hlps. and WESTO 
enables our office to coatlnue bulldlnl! and maintaining these crucial connections on a national level. 

eTSY Award 

wa ar• thrillod to •h•r• ,om• ;,citing nows with 
you! The Wyorring Offo:e of Tourism, has been 
honored with the presti ious Etsy award fo r Best 
use of Video at the eTourism Su11mit Excellence 
Awards 2024. 

Our winning campail!n, "Mod err Explorers," 
captivated audiences and showcased the rugged 
beaut:, and ad;enturou, spirit of vvyomlng. 
Through emotive storyt!llinl! and high-quality 
production. we connected with travelers and 
inspired them to explor; the last bastion of the 
west. 

Here·s a l!limpse into the success of our campaign: 

lncreued brand •woreness and ccmpetitive 
distinction for W)'Oming 

• 14%Y0Ygrowthinvisitati:in
• S7 .35B in adverti!ing influmced visitor

spending 
335% incr• •• in •mail •ign-up, ard 8% 
increase in guide orders 

WILDLY WYOMING WINS A WE88Y! 

The video series portnershlp with F:ird and 
outside was singled out as one of tie five O!st 1n 
tne world In the Tourism & Leisure category and 
among the top 1211, of the 13,000 projects entered 
across the Webby Awards. The Peo:ile's Voice 
sel!ment of !his award utilizes viewer votes, which 
Is" nice accolade ,o all who have 1,,vested In this 
amazing work we jld tOl!ether, 

2024WUIIIYWINNUS 

2024 !T5Y WINNERS 

Brand Partnership - Travelzoo 

Th e Wyoming Office of Tourism s excited to partne r with Tr avelzoo fo r the Destination Showcase "Find 
Your Way in Wyoming." Running from May lo September with a national r e ach. this campaign highlights 
Wyom·nts unique att r actions and aaivit es . 

As part oft he media partnership, WOT WC1r ked wth Tr ave zoo's ed tori al team on a Satellite Vled ia Tou r in 
She r idan on May 21 . Travelzoo secu r ed app r oximately 30 broadcast opportunities, significamly boosting 
Wyom·ng's visibility. Below. you'll find a selection of key placem e nts: 

New York( ) 
NewYork(Ql,/J 

Se at tle 

MSC 
Yahoo 

This partnership with Tr avelzoo s part of ow ongoing effcrt to share Wyo mints wonders with the world. 
e nsuring eve ry t r ave le , can find their wav in Wyoming. 

EXPLORE DESTINATION SHOWCASE 

Home Run for 
Wyoming: New York 
City Media Event 

What do th e New York Mets 
and Iha Wyoming Office of 
Tomism have in common?Th e 

answe: lies in br andon 
Nimmo, Cheyenne-native and 
star pr ofessional baseball 
playef. Earlier th is month. th e 

Wyomng Office of Tourism 
orchest r ate d an exclusive 
event. inviting pr emie r ! r avel 
and lifestyle journalists from 
e stee med outlets such as USA Today, Mata dor Netwo r k and Good Mo r ning America. Th e highlight of th e 

gath e ring was sha r ing Nimmo's inspiringjou r ney and de e p-rooted connect on to Wyom i ng. This initiative 
not only showcased Nimmo as a proud Wyoming ambassado r but also ele,ated th e state's i:rnfil e as a 
pr e mier t r avel destination, drov-.ing nalicnal ottent ion anc enhanc,ng its allure. 

Media & Press Summary: April 2024 

Ple ase note thE 'Top Media Placem e nts' and 'Earned Media' include cov e r age that is a di
r e a -esult of th e 

Wyom ng Office of Tourism's (WOT) efforts. whil e "Wyomiag in the News" is cov e rage that ca1not be directly
tracked back tc the PR prng r am. 

April 2024 
*This i,1clud e s dom e stic me dia mve r age only 
Reach: 7,439.41 3,447 
Placement<: 439 

Top Media Placements 

Fiscal Year-to-Date 
*Inte r national me )ia cov e r age thrcugh Ma,ch 
2024 
 each: 1,589,903,192 
Total Pla:ements; 36 

• Desere: News, "Embracing the Wild West: What a Vacation in Wyoll'ing Emails.:
featuring Grand Tetom National Park, 1ackson Hole, Cheyenne, Sheridan, B.ghorn
National i:orest and Kemmerer, written by Emma Pitts 

• Afar, "1 o Healing Hot SQr
i ngs  .cross the United States," featuring Granite H JI Springs

Pool (Moose) and Hot Springs >tate Park {Thermopols), written by LizWeslander and
Nicholas DeRer20

• Business Insider, ·7 o f  the Mo t Unigue National Parks in the us, According to Someone
vvho·s l:leen to All  u  tates,: featurmg Yellow,tone National  ark and Grand I etom
National Park, written by Cassandra Brooklyn

FULL MEDIA REPORT 

WYOMING MEDIA LIBRARY 

FOR MORE INFORMATION CONTACT 

Amy Larsen 

Industry Relations Manage r 

Phone: (307)777-6706 

EMAIL AMY 

S611 Hlgn Plorn,  d • cneyenne, wy.,m1ng 82(07 • USA • i;11ck no,, to un,ubscribe 

https://winners.webbyawards.com/winners/advertising-media-pr/branded-content/tourism-leisure?years=0
https://www.etourismsummit.com/blog/2024-etsy-award-winners/
https://www.travelzoo.com/custom/find-your-way-in-wyoming/
https://industry.travelwyoming.com/wp-content/uploads/WOT-Media-Coverage-_April-2024-1.pdf
https://industry.travelwyoming.com/marketing-branding/assets/
mailto:amy.larsen@wyo.gov
https://travelwyoming.com/modern-explorers/

