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CO-OPS

Unlock the marketing potential of Travel Wyoming through participation in the upcoming
Cooperative Opportunity Program (co-ops) sponsored by the Wyoming Office of Tourism.

With offerings that include an ongoing approach to digital advertising, search engine
marketing (SEM) and content development, co-ops offer partners an opportunity to create
custom content packages that help extend their reach through affordable and insightful
programs. These programs will help DMOs engage millions of potential visitors and
encourage travel to their destinations.

Please join us to learn more about the latest offerings and opportunities on Tuesday, June
11th at 10 a.m. MST.

SIGN UP NOW
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WESTO Opens the Door for Ideas and Collaboration with Other State Tourism
Agencies

WOT employee; Amy Larsen, Rdlations Manager ;nd« Genni Gar dner, Strategic Partnerships
Manaller, recently traveled: to Seattle, W.shington, to anend WESTO. The event Included: rep,esentatives
from seral states. Includinl! Cdo.ado, Utah, Arl:ona, Washington,; Oregon. New Mexico an:l Nevada.
Attendees engaged h professiond d el pment  networks (PDNs), providing an excellent opportunl | o
coMe<t with P++" from other ,.oteq, Within the,e PON, porticlpont, ,hored' ,ucc. ., ,10,1e, from vo,lou,
programs. offered valuable advice, and discussed challenges affecting each state. fcsterinl! a collaborative
envl,onment fcr mutual | and grewth, Participants quickly teCOllnized' that many- Issues affectjnl!
thei. Individual states were also Impacting other westem states, Understandinl! how each sme addresses
these challenges b Invaluable fo- WWOT, not only to brinl! Insights b.ck to our office but also 10 support our
partnors. statowldo. Tho tourl,m Industry thildQS on strong rolatlor,hlps and partnoc,hlps. and WESTO
enables our office to coatlnue bulldinl! and maintainjng these crucial connections on a national level.

WILDLY WYOMING WINS A WES8S8Y!

i The video series portnership with Fird and

' outside was singled: out as one of tie five Olst 1n
tne world h the Tourism & Leisure category and
among the top 1211,of the 13,000 projects entered
across the Webby Awards. The Peoiile’s Voice
sellment of lhis award' utilizes viewer votes, which
Is" nice accolade ;0 al who have 1;vested h this
amazing work: we jlid tOllether,
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elSY Award

wa are thrillod o *here ,ome ;,citing nows with "
you! The Wyorring Offo:ie of Tourism, has been
honored' with the presti ious Bsy award fo. Best
use of Video at the eTourism Su11mit Excellence
Awards 2024.
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Our winning campailin, *Mod err Explorers,"

captivated audiences and showcased the rugged

beaut;, and ad;enturou, spirit of wyoming.

Through emotive storyt!llinl! and high-quality

production. we connected: with travelers and

inspired' them o explor; the last bastion of the
west.

Here's alllimpse into the success of our campaign:

* Increued brand sworeness and ccmpetitive
distinction for W)Oming

* 14%YO0Ygrowthinvisitati:in

« S7.35B n advertiling influmced visitor
spending

o 3B% incre = n *mail «ign-up, ard 8%
increase n guide orders

2024 TT5Y WINNERS

(Find your way in

Wyoming
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Brand Partnership - Travelzoo

Th. Wyeming Offic. of Tourism is excited to: partne. with T. avelzoo fo. the Destination Showcase "Find
Your Way in Wyoming." Running from May' la September with a national .. ach. this campaign highlights
Wyom-nts unique att: actionsand aaivities.

As part .ofthe media partnership, WOT WCked wth: T. a&lzoo's editorid team on a Satdllit. Viedia Tow: in
Sh. -idan an May 21 . Travelzoo ssaw. ed app. oximately 30 braadcast opportunities, significamly- boosting
Wyoming's visibility. Below; youll| find a selection of key plagem. nts

o |

atle
Yahoo

This partnership with T.avelzoois part of ow ongoing effert tor share VMyomiints wonders with the world.
- Nsuripg &v. ry t-av. l. , can find their wav {,; Wyoming.

BEXPLORE DESTINATION' SHOWCASE

Home Run for
Wyoming: New York
City Media Event

What do th. New York Mets
and Iha Wyoming Offic. of
Tomism have n common?Th.
answe: lies in b, andon
Nimma,. Cheyenne-native. and
star p. ofessional baseball
playef. Earlier this month th.
Wyoming Offic. ©f Tourism
orchest. at. d en exclusive
event. inviting p. emi. . ! avel
and lifestyle journalists from

. ste. med outlets such as USA Today, Matado. Netwo: k and Good Mo, ning America. Th. highlight of th.
gath . ringwas s . ing Nmmo's ins }au. ney and d. . p-pooted connection to VWyomiing. This initiative:
not only showcased Nimmo as a proud Wyoming ambassado. but dso ele,ated th. state's i:rnfil. as a
p-- mie t. avel destination, drov-ing nalicnal ottentfon anc enhanc,ng jg allure.

Media & Press Summary: April 2024

A. as. not. thE Top Media Placem. nts and 'Eamedi Media" include aov:. . agethat & adi.. a result of thi.
Wyoming Offic. gf Tourismis (WOT) efforts., whil. "WWyomiag i, the News" & aov. rage that cailnot b. directly
tracked back tc the PRpmg. am.

April 2024 Fiscal Year-to-Date

*This i,1dud. s dom . stic m. dia mve.. ag. only *Inte., nationg m. )jaoov. . agethreughi Ma,chi
Reach: 743941 3447 224

Placement<: 439 each: 1,589,903,192

Total Pla:ements; 3%
Top Media Placements

e Desere: News, 'E . : | 9 Emails.:
featuring Grand Tetom National Park, 1ackson Hole, Cheyenne, Sheridan, B.ghorn
National *orest and Kemmerer, written by Emma Pitts.

 Afar, " o Healing Hot SQ'ings .cross the United States." featuring Granite HJI, Springs
Pool (Moose) and Hot Springs State Park {Thermopolk), written by LizWeslander and
Nicholas DeRer20

e Business Insider,.:7 ofthe Mo National Parks. in the us. According to Someone
who's lleen to Al! u_tates.: featurmg Yellow,tone National ark and Grand | etom
National Park, written by Cassandra Brooklyn

FULL MEDIA REPORT

WYOMING MEDIA LIB

With thousands of high-quality photography and user-generated
content, WOT's collection of assets can be utilized for all tourism-related
opportunities.

LEARN MORE

FOR MORE INFORMATION CONTACT

Amy Larsen

Industry Relations Manage-
Phone: (307)777-6706
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https://www.etourismsummit.com/blog/2024-etsy-award-winners/
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