
D E S T I N A T I O N  
D E V E L O P M E N T  
F U N D S  &  W O T  

PA R T N E R S H I P S

C onverse C ounty Tourism
Promotion B oard



C O M M U N I T Y  P R O J E C T S

• Jackalope statues built to be 
installed as photo ops between 
downtown D ouglas and the 
Wyoming State Fairgrounds.

• H istoric walking path signage 
in G lenrock to better engage 
visitors.

• E sterbrook loop tour brochure 
to guide travelers through the 
more remote area.

• Walking path brochure for 
overnight guests in D ouglas.



L O C A L  
E D U C A T I O N

• Area businesses and 
attractions gathered for 
training and a review of their 
online assets. 

• As a result of the training, 
C onverse C ounty has an 
improving online presence 
with more complete 
information.



D E S T I N A T I O N  M A R K E T I N G

• Promoted the Wyoming State Fair on the C owboy C hannel, 
reaching a new audience.

• E xpanded participation in the R oadtrip sticker campaign to 
include G lenrock.

• Strategically purchased advertising in Showtimes M agazine, 
showcasing D ouglas as an ideal venue for regional or national 
level gatherings, thereby attracting more events and boosting 
the local economy.

• Featured C amp D ouglas in national- level World War I I -
themed publications and saw increased visitation.

• Promoted D ouglas in the AQ H A publication, hoping to 
expand bookings by entities like the Wyoming Q uarter H orse 
Association and other regional shows.

• Advertising focused on events with most guests staying at the 
Wyoming State Fairgrounds. L imited motel rooms, amidst the 
energy boom, are necessitating this approach.
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